
 

 

         CITY OF MORRO BAY  
   Tourism Business Improvement District (TBID) 

  Advisory Board  
     

  
City Mission Statement 

The City of Morro Bay provides essential public services and infrastructure to  
maintain a safe, clean and healthy place for residents and visitors to live, work and play. 

________________________________________ 
 

Tourism Business Improvement District Purpose and Authority 

The Morro Bay Tourism Business Improvement District (MBTBID) Advisory Board (“Board”)  
advises the City Council on the administration and use of the MBTBID assessment funds.   

The Board recommends projects to the City of Morro Bay to promote tourism to directly benefit  
the City’s lodging industry. 

 
The primary purpose of the MBTBID is to increase occupancy and room nights across all lodging types  

(motel, hotels, bed and breakfast) that pay the business improvement assessment (BID)  
along with transient occupancy tax (TOT) within the City while placing particular emphasis  

on marketing that positively impacts the lodging. 
_________________________________________________________________________________ 

 

MEETING AGENDA 
THURSDAY, JUNE 21, 2018 

VETERAN’S MEMORIAL HALL – 9:00 A.M. 
209 SURF STREET, MORRO BAY, CA 

 
ESTABLISH QUORUM AND CALL TO ORDER 
BOARD MEMBER ANNOUNCEMENTS  
STAFF ANNOUNCEMENTS 

 
PUBLIC COMMENT PERIOD 
Members of the audience wishing to address the TBID Board on matters not on the agenda may 
do so at this time.  For those desiring to speak on items on the agenda, but unable to stay for 
the item, may also address the Board at this time. 
 

A. CONSENT AGENDA  

 
A-1 APPROVAL OF MAY 17, 2018 TOURISM BUSINESS IMPROVEMENT DISTRICT (TBID) 

ADVISORY BOARD MEETING MINUTES 
 

RECOMMENDATION: Approve as submitted. 
 

A-2  APRIL 2018 TRANSIENT OCCUPANCY TAX (TOT) REPORT AND YEAR OVER YEAR TOT 
REPORT; (TOURISM MANAGER) 
 
RECOMMENDATION: Receive and file. 

 
A-3   MAY 2018 MARKETING, PUBLIC RELATIONS UPDATE; (MARKETING COORDINATOR) 

RECOMMENDATION: Receive and file. 
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B. BUSINESS ITEMS 
 
B-1  PRESENTATION FROM GRANT AWARDEES' OF 2017-18 GRANTS 

1. Morro Bay Car Show  
2. Morro Bay High School Athletic Event Grants 
3. Morro Bay Kite Festival 
 
RECOMMENDATION:  Receive and file 

 
B-2  DISCUSSION AND PRESENTATION OF NEW REPORTING TECHNIQUES FOR 2018-19 BY 

MENTAL MARKETING 
 
 RECOMMENDATION: Board receive presentation and provide feedback. 
   
C. DECLARATION OF FUTURE ITEMS 

 
D. ADJOURNMENT 
 
THIS AGENDA IS SUBJECT TO AMENDMENT UP TO 72 HOURS PRIOR TO THE DATE AND TIME SET FOR THE 
MEETING.  PLEASE REFER TO THE AGENDA POSTED AT CITY HALL FOR ANY REVISIONS, OR CALL CITY HALL AT 
772-6568 FOR FURTHER INFORMATION. 
 
IN COMPLIANCE WITH THE AMERICANS WITH DISABILITIES ACT, IF YOU NEED SPECIAL ASSISTANCE TO 
PARTICIPATE IN A CITY MEETING, PLEASE CONTACT THE CITY CLERK'S OFFICE AT LEAST 24 HOURS PRIOR TO 
THE MEETING TO ENSURE THAT REASONABLE ARRANGEMENTS CAN BE MADE TO PROVIDE ACCESSIBILITY TO 
THE MEETING. 
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MINUTES- TOURISM BUSINESS IMPROVEMENT 
DISTRICT (TBID) ADVISORY BOARD 
REGULAR MEETING – MAY 17, 2018 
VETERAN’S MEMORIAL HALL – 9:00 A.M. 
 

MEMBERS PRESENT: Charlie Yates   Chair 

   Steven Allen   Vice-Chair 

    Maggie Juren   Member 

    Taylor Newton   Member 

Sean Green   Member 

Kenn Clark   Member 

 

STAFF PRESENT:  Jennifer Little   Tourism Manager 

Lori Kudzma   Deputy City Clerk 

Shannon McAllister  Marketing & Communications Coordinator 

 

ESTABLISH QUORUM AND CALL TO ORDER 
https://youtu.be/wHWn_hv4RV4?t=40s 
Chair Yates called the meeting to order at 9:03 a.m. and established a quorum, with six members 

present.  

BOARD MEMBER ANNOUNCEMENTS – None. 

STAFF ANNOUNCEMENTS – None. 
 
PUBLIC COMMENT 
https://youtu.be/wHWn_hv4RV4?t=1m16s 
Sharon Bufo spoke in support of Mental Marketing and read a letter from Sandi Twist, also in 
support of Mental Marketing. 
 
Paul Irving, Big, Big SLO Marketing, spoke in support of Mental Marketing and read a letter from 
Paul Van Beurden, also in support of Mental Marketing. 

 

A. CONSENT AGENDA  
https://youtu.be/wHWn_hv4RV4?t=7m8s 

 

A-1 APPROVAL OF APRIL 19, 2018 TOURISM BUSINESS IMPROVEMENT DISTRICT (TBID) 

ADVISORY BOARD MEETING MINUTES 

 RECOMMENDATION: Approve as submitted. 

 

A-2 MARCH 2018 TRANSIENT OCCUPANCY TAX (TOT) REPORT AND YEAR OVER YEAR TOT 

REPORT; (TOURISM MANAGER) 

RECOMMENDATION: Receive and file. 

 

A-3 APRIL 2018 MARKETING, PUBLIC RELATIONS UPDATE; (MARKETING COORDINATOR)  

RECOMMENDATION: Receive and file. 

 

Chair Yates asked if there was a need to pull any of the consent items for discussion. 

 

MOTION: Board Member Allen made a motion to approve. The motion was seconded by 

Board Member Clark and carried unanimously, 6-0.  

  

AGENDA NO:      A-1 

MEETING DATE: June 21, 2018 
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2 
MINUTES – TBID ADVISORY BOARD – MAY 17, 2018 

 

B. BUSINESS ITEMS 
 
B-1  PRESENTATIONS AND SELECTION OF AN AGENCY OF RECORD FOR MARKETING AND 

PUBLIC RELATIONS SERVICES TO RECOMMEND TO CITY COUNCIL 

 https://youtu.be/wHWn_hv4RV4?t=7m59s 

 Tourism Manager Little introduced the item and outlined the process for the presentations.  

 

The following agencies made presentations and answered inquiries: 

 

1. Abbi Agency, Reno NV 

https://youtu.be/wHWn_hv4RV4?t=8m31s 

 

2. Parker Sanpei, San Luis Obispo, CA 

https://youtu.be/wHWn_hv4RV4?t=39m38s 

 

The Board took a brief recess at 10:15 a.m. and reconvened at 10:23 a.m. 

 

3. Verdin Marketing, San Luis Obispo, CA 

https://youtu.be/wHWn_hv4RV4?t=1h15m23s 

 

4. Creative Digital Agency, San Ramon, CA 

https://youtu.be/wHWn_hv4RV4?t=1h43m51s 

 

Tourism Manager Little announced copies of the RFPs from each presenting agency are in the 

back of the room. 

 

Board Members Taylor and Juren stepped out of the meeting at 11:29 a.m. and returned at 

11:31 a.m. 

 

5. Mental Marketing, Atascadero, CA  

https://youtu.be/wHWn_hv4RV4?t=2h24m17s 
 

PUBLIC COMMENT: None 

Board Member Allen stated he would need to leave the meeting at Noon and shared his thoughts 

with the Board prior to leaving the meeting.  

There was Board discussion as to which agency to go with, whether the ideology is to stay the 

same or to make a change. There was also discussion about whether it is productive to go through 

the RFP process every two years or should there be a longer contract period. 

Board Member Allen left the meeting at 12:04 p.m.  

Chair Yates suggested a Marketing & PR committee be established to work with the chosen 

agency to provide more guidance. 

MOTION: Board Member Newton made a motion to recommend to Council Mental Marketing 

for a 3-year contract and to form a sub-committee with two people to work with them 

to better the reporting and better the relation. The motion was seconded by Board 

Member Clark and failed 3-2, with Board Members Juren and Green voting no and 

Board Member Allen absent. 
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3 
MINUTES – TBID ADVISORY BOARD – MAY 17, 2018 

 

The Board continued their discussion. 

Board Member Green stated he would like a 2-year contract that is vetted in the fall rather than 

spring. Mr. Green would like future contracts on-boarding in the fall. Mr. Green also reminded of 

his previous future agenda item regarding a calendar. 

Tourism Manager reminded the Board the budget is fiscal year and any changes to timing would 

need to be discussed with the Finance Department. 

Ms. Little suggested a six-month review be added to the recommendation. 

MOTION: Board Member Newton amended his previous motion to a 2-year contract. The 

motion was seconded by Board Member Clark and passed 4-1, with Board Member 

Green voting no and Board Member Allen absent. 

Chair Yates stated he is going to add a future agenda item regarding the suggested six-month 

review to work more closely with the agency. 

MOTION: Board Member Green made a motion that rather than a 60-day review like we have 

had in the past, that we go with a 6-month review or 6-month out-clause. The motion 

was seconded by Board Member Newton and carried 5-0, with Board Member Allen 

absent. 

 

C. DECLARATION OF FUTURE ITEMS 

https://youtu.be/wHWn_hv4RV4?t=3h11m31s 

Board Member Green would like to discuss the open letter to other advisory boards and staff from 

tourism. There was consensus to add this item to a future agenda. 

 
D. ADJOURNMENT 

https://youtu.be/wHWn_hv4RV4?t=3h12m4s 
The meeting adjourned at 12:20 a.m. The next Regular Meeting will be held on Thursday, June 

21, 2018. 

Recorded by: 

 

Lori M. Kudzma 
Deputy City Clerk 
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CITY OF MORRO BAY
TRANSIENT OCCUPANCY SUMMARY
FISCAL YEAR 2017/18

(A) (B) (C) (D) (E) (F) (G) (H)
(B+E+G)

TRAILER VACATION
MOTEL TRAILER PARK VACATION RENTAL

MOTEL TAX OCC MOTEL PARK TAX RENTAL TAX TOTAL TAX
RECEIPTS COLLECTED RATE #RMS RECEIPTS COLLECTED RECEIPTS COLLECTED COLLECTED TMD MBTBID

JULY $3,878,576.39 $387,857.64 84% 915 $293,088.87 $29,308.89 $824,571.77 $82,457.18 $499,623.70 $49,910.12 $116,357.29
AUGUST $3,143,702.31 $314,370.23 74% 915 $248,379.37 $24,837.94 $633,710.98 $63,371.10 $402,579.27 $40,257.93 $94,311.07
SEPTEMBER $2,691,866.18 $269,186.62 73% 915 $252,402.81 $25,240.29 $395,475.68 $39,547.57 $333,974.47 $33,135.29 $80,755.99
OCTOBER $2,273,558.24 $227,355.82 65% 917 $210,006.01 $21,000.60 $364,344.10 $37,349.61 $285,706.04 $28,195.48 $68,206.75
NOVEMBER $1,706,419.97 $170,642.00 56% 918 $172,278.19 $17,227.81 $334,432.51 $32,931.77 $220,801.58 $21,883.97 $51,192.60
DECEMBER $1,680,480.80 $168,048.08 52% 908 $138,293.20 $13,829.32 $361,589.31 $34,832.27 $216,709.67 $21,048.44 $50,414.42
JANUARY $1,188,259.84 $118,825.98 46% 916 $119,705.35 $11,970.54 $214,552.73 $21,455.27 $152,251.79 $14,994.90 $35,647.79
FEBRUARY $1,469,645.76 $146,964.58 55% 909 $128,183.92 $12,818.39 $189,446.21 $18,261.09 $178,044.06 $16,895.59 $44,089.37
MARCH $1,863,853.47 $186,385.35 59% 917 $167,243.12 $16,724.31 $282,058.63 $28,205.86 $231,315.52 $23,129.93 $55,915.60
APRIL $1,983,398.49 $198,339.85 61% 917 $197,494.86 $19,749.49 $341,822.39 $34,182.24 $252,271.57 $25,227.16 $59,501.95
MAY $0.00 $0.00 0% 914 $0.00 $0.00 $32,276.26 $3,227.63 $3,227.63 $322.76 $0.00
JUNE $0.00 $0.00 0% 916 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00

$21,879,761.45 $2,187,976.15 $1,927,075.70 $192,707.57 $3,974,280.57 $395,821.59 $2,776,505.30 $275,001.56 $656,392.84

CITY OF MORRO BAY
TRANSIENT OCCUPANCY SUMMARY
FISCAL YEAR 2016/17

(A) (B) (C) (D) (E) (F) (G) (H)
(B+E+G)

TRAILER VACATION
MOTEL TRAILER PARK VACATION RENTAL

MOTEL TAX OCC MOTEL PARK TAX RENTAL TAX TOTAL TAX

RECEIPTS COLLECTED RATE #RMS RECEIPTS COLLECTED RECEIPTS COLLECTED COLLECTED TMD MBTBID

JULY $3,926,321.42 $392,632.14 84% 915 $315,307.77 $31,530.78 $719,406.59 $71,940.66 $496,103.58 $49,610.36 $117,789.64
AUGUST $3,206,607.36 $320,660.74 75% 917 $234,691.15 $23,469.12 $514,431.72 $51,443.17 $395,573.02 $39,557.30 $96,198.22
SEPTEMBER $2,650,471.82 $265,047.18 71% 917 $216,541.97 $21,654.20 $337,841.93 $33,784.19 $320,485.57 $32,033.30 $79,514.15
OCTOBER $2,248,453.60 $224,845.36 65% 917 $181,242.94 $18,124.29 $291,745.07 $29,175.27 $272,144.92 $27,218.57 $67,454.12
NOVEMBER $1,701,950.15 $170,195.02 56% 917 $159,043.80 $15,904.38 $285,475.91 $28,547.59 $214,646.99 $21,464.70 $51,058.50
DECEMBER $1,473,993.85 $147,399.39 50% 916 $135,896.12 $13,589.61 $261,068.06 $26,106.81 $187,095.80 $18,709.58 $44,219.82
JANUARY $1,156,345.40 $115,634.54 44% 917 $98,383.11 $9,838.31 $195,892.79 $19,589.28 $145,062.13 $14,506.21 $34,690.36
FEBRUARY $1,161,195.76 $116,119.58 47% 917 $102,456.32 $10,245.63 $151,922.97 $15,192.30 $141,557.51 $14,149.75 $34,835.87
MARCH $1,728,081.05 $172,808.11 60% 912 $169,497.26 $16,949.73 $187,617.49 $18,761.75 $208,519.58 $20,850.96 $51,842.43
APRIL $2,331,753.04 $233,175.30 71% 916 $194,358.12 $19,435.81 $361,034.25 $36,103.43 $288,714.54 $28,871.45 $69,952.59
MAY $2,312,784.08 $231,278.41 64% 914 $193,117.12 $19,311.71 $328,031.70 $32,803.17 $283,393.29 $28,339.33 $69,383.52
JUNE $2,859,444.13 $285,944.41 74% 916 $259,010.80 $25,901.08 $581,725.22 $58,172.52 $370,018.02 $37,001.80 $85,783.32

$26,757,401.66 $2,675,740.18 $2,259,546.48 $225,954.65 $4,216,193.70 $421,620.14 $3,323,314.95 $332,313.31 $802,722.54TOTFY17-18.xlsx

AGENDA NO:      A-2
MEETING DATE: June 21, 2018
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TOT April 2018 - 2017 Year to Year Comparison  

TOTAL ROOMS IN APRIL 2018 - 917 

 

MARKET FACTORS FOR APRIL 2018 

 

 

     

SPRING BREAK START END OF MARCH 

 

MORRO BAY WEATHER 

DAYS OVER 

                1 - 80+ 

                2 - 70+   

              13 - 60+  

              14 - 50+ 

VALLEY WEATHER 

DAYS OVER 

           5 - 90+ 

         10 - 80+ 

         11 - 70+   

           4 - 60+ 

2018 
 

$72 

REV PAR 

2017 
 

$85 

2018 
 

$118 

ADR 

2017 
 

$120 

2018 
 

61% 

OCC RATE 

2017 
 

71% 

TOTAL JACKRABBIT LEADS: 3,129 

 

HWY 1 CLOSED   

CITY WIDE YARD SALE 4/6 - 8 

 

MORRO BAY KITE FESTIVAL 4/28 - 29 

EASTER 4/1  

 

* STR REPORT NUMBERS ARE NOT AN ACCURATE REPRESENTATION 

Monthly April 

Comparison 

TBID 2018-06-21 Page 8 of 56



1 

 

 

 

Morro Bay Tourism Agency Marketing Report 

May 2018  
  

 

OWNED DIGITAL MEDIA 

MorroBay.org 
• Website Unique Visitors      21,219 (-8.4 % or -1955 visits Y/Y)* 

▪ Organic Sessions    -7.7% (-1089 clicks) 

▪ Referral      -36.2% (-1439 clicks) 

▪ Social Media     +64.8% (+798 clicks) 

 

• Total Jack Rabbit Searches      3,728 (+7.3% % or +255 searches Y/Y)  

• Jack Rabbit Referrals to Lodging     1,902 (+5.7 % or +128 referrals  Y/Y) 

 

• Blog Pageviews 

• Blog Sessions       

 

• Top Content  Viewed  

1. Things to Do  

2. Lodging 

3. Events  

4. Free Things to Do  

5. All Events 

6. Spring Promotions Page 

 

Social Media Content 
April Content & Stories 

• Art in the Park 

• Avocado Margarita Festival 

• CC Writers Conference 

• Mother’s Day 

• Spring Passport 

• Branded content Put Life on Coast garnered most clicks 

 

Upcoming Content 

• Father’s Day 

• 4th of July Celebrations in Morro Bay 

• Mid-Week Savings 

• Sustainable Fishing 

• National Wine & Cheese Day 

 

Asset Development 

• Collecting new photos through Chute asset management system to post up to 3-5 new Morro 

Bay images weekly 

• Working with SLOCAL on possible co-op video content 

AGENDA NO:      A-3 

MEETING DATE: June 21, 2018 
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• Working with Dark Horse to update professional :30 Morro Bay Video 

 

Social Media Results 

Facebook likes     59,016   +11/2% YOY     

Facebook Engagement    43,394   +30% YOY     

Twitter followers     2,271   +19.6% YOY 

Instagram followers     14,131   +41.4% YOY  

Instagram Engagement    29,626   +119% YOY 

     

 

EARNED MEDIA 

Recent Public Relations Efforts 
• Fred the Octopus story went VIRAL! 

o Wrote and distributed press release and story was picked up nationwide Yahoo!, AP, LA 

Times, Huff Post, Fox News, SF Chronicle, USA Today and more 

o 55K shares over social media outlets domestic and international 

• Great response to 10 Coastal Biking Trails within 10 Miles of Morro Bay Celebrate National Bike 

Month with Ocean Views and Discounts on Dining, Lodging and Activities 

o Sent bike images to Vancouver Travel Courier  

• May press release: 5 Comforting Reasons to Visit Morro Bay Mid-Week  

o Top Reason: Tuesday, Wednesday and Thursday Hotel Rooms Cost Less! 

• Coordinated interview with MB Oyster Farm and LA Times writer 

• Upcoming Media Visits: SJ Mercury News, Nationally syndicated CBSlocal.com,  

 

Recent Media Visits 
Newsweek, Sunset magazine, 425 Magazine, LA Times, Daily Meal, Forbes Travel Guide, SB Seasons 

Magazine, GenerasionX 

 

May Media Results 
• Earned Media Impressions      372 M 

• Ad Equivilency      $1.1 M  

• Publicity Value      $3.3 M 

• Press Release Pickup Impressions   2.4 B 

• Social Media Shares     3,810 

• Organic SEO Hits 

 

Pending Media Coverage 
Santa Barbara Seasons, Canadian Geographic Traveler, New York Lifestyles, Canadian Geographic, 

Los Angeles Times, Aces Golf Magazine, Newsweek, Travel Courier in Vancouver (June special CA 

Edition) 
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PAID MEDIA  

Campaign Updates 
 

1. MARCH-MAY SPRING CAMPAIGN RESULTS  

Soar into Spring/Spring Break 

Spend   $55,144 

Impressions 6,399,604 

Clicks  23,098 

CTR  .36% 

CPC  $2.39 

Conversions 264,042 

Cost Per CV $0.21 

CVR  4.13% 

 

• Digital Campaign: retargeded ads, 

social media ads 

• Promoted lodging deals and Spring Passport 

• LA Times, USC and LA Magazine Eblasts 

• Landing Page: http://morrobay.org/deals-promotions/added-value-for-any-hotel-stay- 

 
2. MID-WEEK CAMPAIGN LAUNCHED JUNE 1 

Morro Bay Rocks, Mid Week Deals Rock Even More 

• Digital Campaign: retargeded ads, social media ads 

• Promoting mid-week savings 

• http://morrobay.org/deals-promotions/top-reasons-to-visit-mid-week-  
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May 2018 Press Clips & Coverage Stats

Press Release: 5 Comforting Reasons to Visit Morro Bay Mid-Week
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6.16B
online readership:

6.59M
estimated coverage views:

55.6K
social shares:

23
links from coverage:

92.4M
publicity value:

30.8M
ad equivalency:

1.77K
organic web hits:

 SUMMARY MAY 2018 PRESS CLIPS & COVERAGE STATS
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Coastal Living

May 2 2018

(est.) monthly visits: 831K

(est.) coverage views: 3.85K

links from coverage: 1



2.3K


9


33
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The Crazy Tourist

May 28 2018

(est.) monthly visits: 2.27M

(est.) coverage views: 14.6K



5

 Media Pitching
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https://www.thecrazytourist.com/15-best-day-trips-from-santa-barbara/
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NBC Bay Area

May 29 2018

(est.) monthly visits: 1.66M

(est.) coverage views: 5.16K



220


27

TBID 2018-06-21 Page 16 of 56
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Aces Golf

May 15 2018

(est.) monthly visits: 50K

(est.) coverage views: 12.8K

 VJ Dennis Miller
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Aces Golf

May 17 2018

(est.) monthly visits: 50K

(est.) coverage views: 12.8K



16

 VJ Dennis Miller
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https://acesgolf.com/the-inn-at-morro-bay-a-perfect-seaside-retreat/
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Aces Golf

May 22 2018

(est.) monthly visits: 50K

(est.) coverage views: 12.8K

links from coverage: 1



1
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Aces Golf

May 23 2018

(est.) monthly visits: 50K

(est.) coverage views: 12.8K

links from coverage: 1



1

 VJ Dennis Miller
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https://acesgolf.com/frankie-and-lolas-a-hidden-treasure-in-morro-bay/
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Aces Golf

May 23 2018

(est.) monthly visits: 50K

(est.) coverage views: 12.8K

links from coverage: 1

 VJ Dennis Miller
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https://acesgolf.com/morro-bay-escape-the-heat-and-head-to-the-coast/
https://acesgolf.com/morro-bay-escape-the-heat-and-head-to-the-coast/


Aces Golf

May 22 2018

(est.) monthly visits: 50K

(est.) coverage views: 12.8K

links from coverage: 1

 VJ Dennis Miller
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https://acesgolf.com/dorns-breakers-cafe-historic-dining-in-morro-bay/
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Aces Golf

May 22 2018

(est.) monthly visits: 50K

(est.) coverage views: 12.8K

links from coverage: 1

 VJ Dennis Miller
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Red Tricycle

May 13 2018

(est.) monthly visits: 744K

(est.) coverage views: 4.38K



9


1
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http://redtri.com/beach-vacations-for-families/slide/1
http://redtri.com/beach-vacations-for-families/slide/1


Imgur

May 25 2018

(est.) monthly visits: 556M

(est.) coverage views: 488K
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https://imgur.com/gallery/Fz9N87c
https://imgur.com/gallery/Fz9N87c


SLO Tribune

May 19 2018

(est.) monthly visits: 1.03M

(est.) coverage views: 4.49K



2.9K


120


2
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http://www.sanluisobispo.com/news/local/environment/article211469954.html
http://www.sanluisobispo.com/news/local/environment/article211469954.html


Fox News

May 24 2018

(est.) monthly visits: 305M

(est.) coverage views: 310K



2.6K


65


7
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http://www.foxnews.com/food-drink/2018/05/24/fishmonger-who-released-70-lb-octopus-back-into-ocean-says-hed-do-it-again.html
http://www.foxnews.com/food-drink/2018/05/24/fishmonger-who-released-70-lb-octopus-back-into-ocean-says-hed-do-it-again.html


Yahoo.com

May 24 2018

(est.) monthly visits: 4.93B

(est.) coverage views: 5.01M



2.6K


1


1
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https://www.yahoo.com/entertainment/m/5c50d4a8-6c0a-3b12-87a6-be617e3a9a6a/ss_fishmonger-who-released-70-lb.html
https://www.yahoo.com/entertainment/m/5c50d4a8-6c0a-3b12-87a6-be617e3a9a6a/ss_fishmonger-who-released-70-lb.html


Boing Boing

May 25 2018

(est.) monthly visits: 8.61M

(est.) coverage views: 11.1K



440


59


1
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https://boingboing.net/2018/05/25/fishmonger-buys-70-pound-octop.html
https://boingboing.net/2018/05/25/fishmonger-buys-70-pound-octop.html


TreeHugger

May 23 2018

(est.) monthly visits: 3.36M

(est.) coverage views: 4.82K



760


28


8
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https://www.treehugger.com/animals/70-pound-octopus-bought-fisherman-returned-sea.html
https://www.treehugger.com/animals/70-pound-octopus-bought-fisherman-returned-sea.html


KSBW

(est.) monthly visits: 1.18M

(est.) coverage views: 6.76K



1.2K
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http://www.ksbw.com/article/morro-bay-man-buys-70-pound-octopus-to-set-it-free/20903601
http://www.ksbw.com/article/morro-bay-man-buys-70-pound-octopus-to-set-it-free/20903601


usnews.com

(est.) monthly visits: 49.3M

(est.) coverage views: 57K



5


1
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https://www.usnews.com/news/best-states/california/articles/2018-05-25/california-fish-market-buys-big-octopus-to-return-to-the-sea
https://www.usnews.com/news/best-states/california/articles/2018-05-25/california-fish-market-buys-big-octopus-to-return-to-the-sea


washington.cbslocal.com

May 24 2018

(est.) monthly visits: 162K

(est.) coverage views: 187
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http://washington.cbslocal.com/2018/05/24/fish-market-octopus-set-free/
http://washington.cbslocal.com/2018/05/24/fish-market-octopus-set-free/


Liftable

May 24 2018

(est.) monthly visits: 6.24M

(est.) coverage views: 42K



5.3K


13

TBID 2018-06-21 Page 34 of 56

https://www.westernjournal.com/l/kaylakunkel/fish-market-owner-purchases-70-pound-octopus-from-fisherman-just-so-he-can-set-it-free/
https://www.westernjournal.com/l/kaylakunkel/fish-market-owner-purchases-70-pound-octopus-from-fisherman-just-so-he-can-set-it-free/


NBC10 Boston

May 25 2018

(est.) monthly visits: 409K

(est.) coverage views: 2.69K



2

TBID 2018-06-21 Page 35 of 56

https://www.nbcboston.com/on-air/as-seen-on/California-Fish-Market-Buys-70-Pound-Octopus-From-Fisherman-and-Sets-it-Free-483653531.html
https://www.nbcboston.com/on-air/as-seen-on/California-Fish-Market-Buys-70-Pound-Octopus-From-Fisherman-and-Sets-it-Free-483653531.html


The Mercury News

May 25 2018

(est.) monthly visits: 15M

(est.) coverage views: 19.4K



7

TBID 2018-06-21 Page 36 of 56

https://www.mercurynews.com/2018/05/25/fish-monger-buy-octopus-names-it-fred-sets-it-free/
https://www.mercurynews.com/2018/05/25/fish-monger-buy-octopus-names-it-fred-sets-it-free/


HuffPost

May 25 2018

(est.) monthly visits: 150M

(est.) coverage views: 131K



13K


40


110
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https://www.huffingtonpost.com/entry/fred-octopus-fish-market-saved-freed_us_5b084751e4b0802d69cb1589
https://www.huffingtonpost.com/entry/fred-octopus-fish-market-saved-freed_us_5b084751e4b0802d69cb1589


SFGate

May 24 2018

(est.) monthly visits: 43.6M

(est.) coverage views: 50.4K



13K


180
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https://www.sfgate.com/local/article/giovannis-fish-market-morro-bay-octopus-fred-12941635.php
https://www.sfgate.com/local/article/giovannis-fish-market-morro-bay-octopus-fred-12941635.php


NBC Bay Area

May 24 2018

(est.) monthly visits: 1.66M

(est.) coverage views: 5.16K



230


4
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https://www.nbcbayarea.com/news/local/California-Fish-Market-Buys-70-Pound-Octopus-From-Fisherman-and-Sets-it-Free-483653531.html
https://www.nbcbayarea.com/news/local/California-Fish-Market-Buys-70-Pound-Octopus-From-Fisherman-and-Sets-it-Free-483653531.html


ABC7 Los Angeles

May 25 2018

(est.) monthly visits: 7.77M

(est.) coverage views: 28.4K



8.5K


78


1
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http://abc7.com/pets-animals/ca-fish-market-owner-buys-70-pound-octopus-sets-it-free/3521782/
http://abc7.com/pets-animals/ca-fish-market-owner-buys-70-pound-octopus-sets-it-free/3521782/


bakersfield.com

(est.) monthly visits: 491K

(est.) coverage views: 2.41K
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http://www.bakersfield.com/ap/state/california-fish-market-buys-big-octopus-to-return-to-the/article_4c242383-efcf-5343-a41e-430cee32f415.html
http://www.bakersfield.com/ap/state/california-fish-market-buys-big-octopus-to-return-to-the/article_4c242383-efcf-5343-a41e-430cee32f415.html


Newser

May 28 2018

(est.) monthly visits: 6.14M

(est.) coverage views: 19.9K



77


7
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http://www.newser.com/story/259844/fish-seller-buys-octopus-but-not-for-sale.html
http://www.newser.com/story/259844/fish-seller-buys-octopus-but-not-for-sale.html


Los Angeles Times

May 25 2018

(est.) monthly visits: 58K

(est.) coverage views: 1.34K



1.5K


230

TBID 2018-06-21 Page 43 of 56

http://www.latimes.com/local/lanow/la-me-ln-giant-octopus-20180525-story.html
http://www.latimes.com/local/lanow/la-me-ln-giant-octopus-20180525-story.html


Orange County Register

May 25 2018

(est.) monthly visits: 4.23M

(est.) coverage views: 6.65K



78

TBID 2018-06-21 Page 44 of 56

https://www.ocregister.com/2018/05/25/california-fish-market-buys-70-pound-octopus-names-it-fred-sets-it-free/
https://www.ocregister.com/2018/05/25/california-fish-market-buys-70-pound-octopus-names-it-fred-sets-it-free/


KXLY

May 28 2018

(est.) monthly visits: 439K

(est.) coverage views: 2.4K



26


18

TBID 2018-06-21 Page 45 of 56

https://www.kxly.com/news/fish-shop-owner-buys-70-pound-octopus-just-to-set-it-free/746987476
https://www.kxly.com/news/fish-shop-owner-buys-70-pound-octopus-just-to-set-it-free/746987476


Richmond Times Dispatch

(est.) monthly visits: Data not
available

(est.) coverage views: Data not
available

TBID 2018-06-21 Page 46 of 56

http://www.richmond.com/news/ap/california-fish-market-buys-big-octopus-returns-it-to-ocean/article_8b4987dc-b0b6-558d-b47b-efab9d021b47.html
http://www.richmond.com/news/ap/california-fish-market-buys-big-octopus-returns-it-to-ocean/article_8b4987dc-b0b6-558d-b47b-efab9d021b47.html


kentuckynewera.com

(est.) monthly visits: Data not
available

(est.) coverage views: Data not
available

TBID 2018-06-21 Page 47 of 56

http://www.kentuckynewera.com/article_9c641550-5fe6-5601-a156-5aa2962a673b.html
http://www.kentuckynewera.com/article_9c641550-5fe6-5601-a156-5aa2962a673b.html


losangeles.cbslocal.com

May 24 2018

(est.) monthly visits: 3.45M

(est.) coverage views: 3.99K



30
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http://losangeles.cbslocal.com/2018/05/24/fish-market-octopus-set-free/
http://losangeles.cbslocal.com/2018/05/24/fish-market-octopus-set-free/


usatoday.com

May 25 2018

(est.) monthly visits: Data not
available

(est.) coverage views: Data not
available
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https://www.usatoday.com/story/news/2018/05/25/california-fish-market-buys-big-octopus-returns-ocean/646644002/
https://www.usatoday.com/story/news/2018/05/25/california-fish-market-buys-big-octopus-returns-ocean/646644002/


Express

May 23 2018

(est.) monthly visits: 78.5K

(est.) coverage views: 473
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http://us.pressfrom.com/news/us/-147424-california-fishmonger-buys-70-pound-octopus-to-set-it-free/
http://us.pressfrom.com/news/us/-147424-california-fishmonger-buys-70-pound-octopus-to-set-it-free/


Daily Breeze

May 25 2018

(est.) monthly visits: 560K

(est.) coverage views: 2.29K



78
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https://www.dailybreeze.com/2018/05/25/california-fish-market-buys-70-pound-octopus-names-it-fred-sets-it-free/
https://www.dailybreeze.com/2018/05/25/california-fish-market-buys-70-pound-octopus-names-it-fred-sets-it-free/


Sunday Observer

Jun 1 2018

(est.) monthly visits: 169K

(est.) coverage views: 972
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http://www.sundayobserver.lk/2018/06/03/offbeat/california-fish-market-owner-buys-70-lb-octopus-sets-it-free
http://www.sundayobserver.lk/2018/06/03/offbeat/california-fish-market-owner-buys-70-lb-octopus-sets-it-free


denver.cbs.local.com

May 24 2018

(est.) monthly visits: 1.84M

(est.) coverage views: 2.12K



1


12

TBID 2018-06-21 Page 53 of 56

http://denver.cbslocal.com/2018/05/24/fish-market-octopus-set-free/
http://denver.cbslocal.com/2018/05/24/fish-market-octopus-set-free/


PR Newswire

May 23 2018

(est.) monthly visits: 7.56M

(est.) coverage views: 8.74K

links from coverage: 6



2
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https://www.prnewswire.com/news-releases/5-comforting-reasons-to-visit-morro-bay-mid-week-300653723.html
https://www.prnewswire.com/news-releases/5-comforting-reasons-to-visit-morro-bay-mid-week-300653723.html


Yahoo.com

May 23 2018

(est.) monthly visits: 162M

(est.) coverage views: 187K

links from coverage: 6
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https://finance.yahoo.com/news/5-comforting-reasons-visit-morro-170700928.html
https://finance.yahoo.com/news/5-comforting-reasons-visit-morro-170700928.html


MarketWatch

May 23 2018

(est.) monthly visits: 53.7M

(est.) coverage views: 62K

links from coverage: 5
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http://www.marketwatch.com/story/5-comforting-reasons-to-visit-morro-bay-mid-week-2018-05-23
http://www.marketwatch.com/story/5-comforting-reasons-to-visit-morro-bay-mid-week-2018-05-23
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